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According to the trade publication Reuse Economic Journal, Japan's secondhand goods
market has been expanding year by year, totaling ¥3.1 trillion in 2023, up 7.8% from the
previous year. Of the 2023 total, branded goods accounted for ¥365.6 billion, up 19.4%.
"The momentum (for expansion) seems to have continued in 2024," an official from the
publication said.

Since last summer, Komehyo, a major buyer of used goods based in Nagoya, has been
opening outlets in department stores under the J. Front Retailing group, hoping to get
branded goods from department store customers.

Komehyo is also considering digging up luxury bags and other items left unused in the
homes of top department store customers.

Meanwhile, Tokyo-based Daikokuya last year formed a business tie-up with online flea
market operator Mercari and began purchasing branded goods put up for sale on the Mercari
app.

Daikokuya has also launched a new service that allows users to complete the trade of
secondhand goods via the Line messaging app without taking them to stores.

To procure more items, buyers need to improve the efficiency of work to determine
whether products are authentic. But it takes time to train experts in this field.

In response, Komehyo has introduced a system that judges the authenticity of products
in only about 10 seconds by scanning images of the items using a microscope and Al. The
system boasts an accuracy of 99%, drastically reducing evaluation time.

Bags and fashion accessories released by luxury brands decades ago are especially
popular after U.S. West Coast celebrities and social media influencers posted pictures of
themselves with retro products from high-end brands such as Louis Vuitton and Chanel.

Shops selling such vintage goods are lined up in Tokyo's Omotesando district, now
dubbed a mecca for inbound visitors seeking secondhand branded goods amid the weak yen.
Major secondhand buyers are also beginning to expand into the district.

In November last year, Komehyo opened its first outlet dedicated to vintage branded
goods, which is often crowded with foreign visitors.

Geo Holdings, which operates the Okura chain that buys used luxury watches and

branded bags, will also open a vintage specialty store in Omotesando this spring.



The weak yen is not the only reason for the current popularity of secondhand branded
goods among foreign visitors. According to Komehyo, the Japanese secondhand market is
rich in items because Japanese people bought many branded products overseas during
Japan's bubble economy era in the late 1980s and the early 1990s. Secondhand products in

Japan are also praised for their quality.
(The Japan Times, 2025)
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